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We reached our community through...

Respondents were connected to 
the project by...

They were aged...

I live 
near-by 

90%

I am a 
regular

visitor  24%

Other
3%

I own or 
operate a 

business 1%

I am a 
landlord

2%

I work 
here 1%

1,179 lettersLetters sent 

Online survey 

Info sheets 3 languages

On-site session 2 sessions

Website 
visitors2,404 visitors

Emails
received4 emails @

Online 
comments38 comments

2684k viewsSocial media Website  
engagement391 people engaged

Translated Ad. 7000k views 

Online
Map78 posts 

50-59
18%

60-69
9%

70-84
6%

18-24
4%

25-34
22%

35-49
41%

311 surveys 
(47 paper surveys)

24 traders Conversations 

Someone 
with a disability
or carer

Someone who 
speaks a language
other than English 

LGBTIQA

Parent of a
child under 5
years 

None of the
above 

Aboriginal &
Torres Strait
Islander

They identify as...
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What the community told us is most important to them ...

1. Access to parking 

2. Traffic calming  

 

 

How do people travel to West Street*..... 

What you told us you love and value....... What you told us needs to change.......

3. Wider footpaths 

4. Better pedestrian crossings  

5. Outdoor dining

6. Trees and shade

7. Places to sit 

8. More colour and public art  

9. Places to gather   

10. Bike racks 

65% Walk 1% Mobility 
scooter

4% Public 
transport

2% Catch 
a lift 

15% Ride74% Drive

* respondents ticked multiple boxes for all 
the modes they travel by


